
Reporting Period and Publication
Welcome to read the ǆQijtpoElectronics Corp. 2018 Corporate Sustainability SfqpsuǇ. This

report is to be published by Phison Electronics Corp. )ǆQijtpoǇ*. Disclosure period is from

January 1, 2018 to December 31, 2018. If anything falls outside of this period then it is noted as

such as in the report. In the future, this corporate sustainability report will be published every year

as a key component in the fulfillment of the dpnqbozǂtcorporate social responsibility . This

report is released in both Chinese and English. For the accessibility and readability of all

stakeholders, this report can be downloaded from the Phison corporate website (Website

address: www.phison.com ).

Report Basis and Scope
The compilation of this report is based on the GRIStandards issued by the Global Reporting

Initiative. This report encompasses sustainability issues and performance in three main aspects

of economy, environment and society. The scope of this report covers all business footholds in

Taiwan however domestic or overseas affiliated enterprises of re-investment are not included.

Global Guidelines and Frameworks Reference
To ensure that this report conforms to global guidelines and frameworks, Phison is referred

to ǆDpsqpsbufSocial Responsibility Best Practice Principles for TWSE/GTSM-Listed Companies",

"ISO 26000 Social Responsibility Standards Guide" and "UN Global Compact" for the reporting

structure and basis of disclosure. A reference table in the Appendix is also provided for all

stakeholders to use.

Reporting Principles
This report conforms to the reporting and quality principles of GRI101 Standard (Including

four principles for defining the content of the report: Sustainability Context, Materiality,

Completeness, Stakeholder Inclusiveness, and six principles for defining the quality of the report:

Accuracy, Balance,Clarity, Comparability, Reliability, Timeliness), as well as three major principles,

materiality, completeness and responsiveness of the AA1000 AccountAbility Principles

Standards. The GRIStandards content index is also provided in the Appendix for reference.

All of the information and data in this report were provided by the relevant administrative,

sales, finance and R&D departments . The financial report and accounting information are all

publicly available information certified by chartered accountants, wherein the unit of account in

the report is NTD (New Taiwan Dollar). Some of the data is obtained from public information

released by government agencies or non-profit organizations. The more specialized accounting

units were converted to common accounting units to improve the readability and comparability

of this report.
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Feedback
If you have any questions regarding the Phison Corporate Sustainability Report, please do not 

hesitate to contact us with your valuable feedback so we can keep progressing!

Contact Information:
Phison Electronics Corp. Green and Sustainability Management Committee

Contact : Liu Hsiu-chin, Director

E-Mail : csr@phison.com

Address : No.1, 1-1 and 1-2, Qun Yi Rd., Jhunan, Miaoli, Taiwan 350, R.O.C.

TEL : 886-37-586-896

FAX : 886-37-587-699

Website : www.phison.com
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Taking Care of Small and Medium Suppliers
We work with our suppliers on an equal footing . We do our best to ensure their benefits and

we do not squeeze on suppliers in order to increase our profits . We feel that we should take care

of suppliers, especially small and medium suppliers. Our own survival and profitability depends on

the continued existence of them. This is embodied by our four principles "Caring, Trust, Honesty

and Concern".

Guarantee Total Transparency and Honesty to Investors
We are a publicly listed company and investors choose to invest us because we are a

profitable company with excellent prospects . Where do the profits come from? This is what

transparency in corporate governance is intended for. We do not publish any erroneous

information that may mislead investors and cause them to lose money by making bad buys. At

Phison, we believe in long-term development and this means we look for stakeholders willing to

invest for the long-term, not short-term speculators or vultures.

Protect the Living Environment of Our Future Generations
We believe that a company should not sacrifice the rights to life of future generations and

engage in such behavior as polluting environment which is harmful to the environment for the sake

of increasing profit margins by one or two percentage. Recently,a certain company in Taiwan was

discharging hazardous effluents, we sent out letters to more than 100 suppliers and asked them to

sign a statement declaring that they did not discharge untreated hazardous effluents from their

manufacturing operations. If they did, they would be blacklisted by us. Some suppliers complained

that this increased their processing costs, but Taiwan, in our opinion, is already such a small island

so we should not harm the environment just for a few extra percentage on profit margin. This was

something that we could not tolerate. Suppliers that did not return a signed statement were

immediately dropped.

Phison Chairman Pua Khein Seng

ǆNbljohsociety and the environment a better qmbdfǇis the sustainable development

responsibility of Phison. This responsibility is based on the sustainable management of an

enterprise, from which an enterprise is able to continuously develop, innovate and make profits .

We have always been willing to share the innovation value of our company with stakeholders. So

what is this innovation value that drives our sustainable development and profits ? I believe that it is

the business philosophy of ǆusfbujohpeople ipoftumzǇ. This can also be considered the sustainable

business model of our corporate culture.

Core Values: Caring, Trust, Honesty and Concern
In Qijtpoǂt19 years history, we have overcome many challenges while maintaining high

profits . Apart from looking after to our roots, what really matters is the business model of ǆUsvtu

and DppqfsbujpoǇwe chose in running the company. No matter how we treat employees or how we

deal with suppliers and customers, we believe in the principle ǆepjohbusiness is about doing thing

sjhiuǇ. If doing business requires engaging in subterfuge then it will not last long. But if you can find

your own core values and acquire the ability to innovate and interact with all stakeholders with four

main principles, caring, trust, honesty and concern, once the trust is already there then the

relationship won't stop at just one or two transactions . It will be a friendship for lifelong .

Future Development
We have always worked with others in a spirit of mutual cooperation. With Toshiba onboard

as a shareholder, we have found many trustworthy customers and suppliers that we can form long-

term partnerships with. This is a positive feedback cycle. After all, a business must be profitable so

that to make sustainable management possible. In the future, Phison will not only continue to build

up integrated circuit (IC) capabilities but also expand technological dimensions to broaden product

lines. At the same time, in terms of stakeholders, we will give top priority to our employees,

followed by suppliers. When the company is profitable, investors will be rewarded as well. This is

what we have always done and this will not change in the future!

Truly Caring for Employees
The most important stakeholders are our employees. Phison has a management unit for

assisting employees and may even draw on company resources to do so. I believe that employees

should treat the company as a source of long-term development and loyalty. The company, in turn,

should treat employees like families . There was once an employee who had just given birth but her

family was in southern Taiwan, with no one to help her look after the child, she suffered a

breakdown. In the end, Phison paid for a nurse from Mackay Hospital to go and help the employee

look after her child until suitable child-caring arrangements. Nevertheless, we are not a charity. For

employees who are lazy and epoǂumake a contribution, or those that break company regulations,

take kickbacks, pay bribes in the dpnqbozǃtname, indulge in gambling, loan sharking and other

improper activities, they will be dealt with accordingly in order to protect the rights and interests of

other hardworking employees.
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Assisting Local Community and Charity Groups
On giving back to society and charitable activities, we prefer to provide tangible assistance to

little -known orphanages, hospitals and retirement homes in our local community . These include

funding purchases of milk powder or daily necessities for charities (orphanages, retirement homes)

in Miaoli and Hsinchu County/City; spending more than $20 million to help hospitals overhaul their

energy-saving fluorescent lights to reduce power consumption ; and helping hospitals purchase

medical equipment for looking after premature newborns. This provided premature newborns in the

Hsinchu-Miaoli regions with better medical care.

Sustaining the Phison Culture
Sustainable business development requires the sound transmission of culture. If you want to

know what kind of person a dpnqbozǂtowner is, you can tell a lot from the performance of the

dpnqbozǃtemployees. People and culture are inextricably linked. Employee characteristics are, in

most cases, shaped by their boss. Uibuǂtwhy we choose our employees carefully. No matter how

talented someone is, if they epoǃufit into our corporate culture then we have no choice but to let

them go because the passing down of corporate culture depends on finding the right people first .

Phison employees know that they must uphold our corporate culture by not indulging in red

tape, avoiding excess, rejecting kickbacks, curbing power and money games, working hard, and

understand the meaning of gratitude. We often tell our employees that the only relationship in the

world where there is no give-and-take is between parents and their children. For everything else,

there is a price. If we want other people to support us then we must create the kind of value that

makes people willing to support you. If the relationship is always lopsided, the friendship might be

easily broken. Mutual assistance in business is about supporting each other in times of need. If one

day the other party is in trouble and you help them out to return your gratitude then this is the kind

of relationship that will endure.

In all these years, no matter how many times we falling in dire straits due to lawsuits, Flash

memory shortages, or the financial crisis, we have always remained grateful to all of our

stakeholders including employees, suppliers, customers , investors, the local community, the central

government for their support behind the scenes, and especially Toshiba, our best partner, always

stand behind us. That's why if Toshiba needs our help, we will never say NO!

Finally, it is my pleasure to share the Corporate Sustainability Report with everyone. It is slightly

different from the financial reports that everyone is familiar with as the report sets out Qijtpoǂt

sustainability vision, corporate culture, business strategy, environmental protection and social

responsibilities in a systematic manner. It also reveals the potential value of Qijtpoǃtintangible

assets, especially for the environment and society. This is something that everyone has neglected

in the past.

In the future, we will continue to fulfill the sustainable development responsibilities of Phison

through our corporate culture of ǆusfbujohpeople ipoftumzǇand our business model of ǆjoopwbujpo

wbmvfǇto make society and the environment a better place.
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Stakeholders Response unit
Communication channel 

and frequency
Relevance of unit to

stakeholders

Employee

Human Resources 
Dept.

Å Employee suggestion box 
(any time)

Å Forum (ad hoc)
Å New Employee 

satisfaction survey 
(quarterly)

Å Public notice (any time)
Å Chairman's mail box (on 

demand)
Å Inter-department 

communication meetings 
(on demand)

Å Company events (ad hoc)

Define the relevant HR 
policies and management 
activities. Learn about issues 
important to Phison
employees and their 
expectations through policy 
formulation and management.

Customer

Sales Division

Å Telephone and e-mail 
(daily)

Å Customer satisfaction 
survey (annual)

Å Customer service hotline 
(on demand)

The main customer contact
window. Learn about issues
important to Phison 
customers and their 
expectations through long -
term communication and 
interaction with the customer.

Supplier
Quality & Reliability
Division
Plant Management
Dept.
Production Division

Å Supplier online platform 
(any time)

Å Supplier evaluation (every 
6 months)

Formulate supplier-related 
policies and guidelines. Learn 
about the nature of supplier 
products and services 
through two-way
communications.

Investor
Shareholders
Service Dept.
Finance &
Accounts Dept.

Å General shareholders' 
meeting (annual)

Å Extraordinary 
shareholders' meeting (ad 
hoc)

Å Institutional investor 
conference (ad hoc)

Å Investor mailbox (any time)

Up!mfbso!xibuǂt!npsf!
important to general 
shareholders in the future 
development of Phison via
periodical/irregular
tibsfipmefstǂmeeting, 
publication of annual reports, 
the jowftupstǂ!nbjmcpyft-and 
disclosure information.

Government
agencies

IP/Legal Office
Administration 
Division

Å Law, regulation and public 
hearings (ad hoc)

Å Official correspondence 
(ad hoc)

Comply with regulations and
guidelines issued by 
government agencies. Also 
engage in ad hoc
communication with 
government agencies to learn 
about the direction of 
regulations amendment.

Phison hopes that this sustainability report will become a channel for effective

communication with stakeholders and establish a basis for mutual trust . The method to identify

Stakeholders is mainly based on to find the stakeholders that each department in Phison has the

most contact with in daily operations first, and the sustainability report editorial team divides

stakeholders into six main groups: employees, customers, suppliers, investors, government

agencies and the local community . Each relevant departments and then represent corresponding

stakeholders to conducted a materiality analysis to understand the degree of concern among

stakeholders on each sustainability issue as well as the impact on business operations.

The priority of each issue for disclosure and response were defined, and important

sustainability issues are given full disclosure in the report. By ensuring that disclosure satisfies

stakeholder requirements and expectations, the objective of effective communication and building

of mutual trust can be realized.

3 Communication with Stakeholders

ǋWith reference to the Global Reporting JojujbujwfǂtGuidelines,

the company drew up a list of issues that may impact on the

pshboj{bujpoǂtfinancial status, the environment and society,

whereby to produce a materiality analysis questionnaire.

Refer to GRI

Guidelines

ǋQuestionnaire investigation would be conducted in the

departments that stakeholders most contact with in order to

understand the degree of stakeholder attention to each issue

and response the issues of the stakeholders concern.

ǋConduct a questionnaire survey on senior managers of

Phison to understand, from the perspective of management,

the impact of each sustainability issue on the company's

operations.

Conduct a survey

regarding issues

of the 

stakeholders

concern

ǋA materiality analysis matrix was conducted based on degree 

of tublfipmefsǂt!dpodfso!po!tvtubjobcjmjuz!jttvft!boe!jnqbdu!

on the dpnqbozǃt!pqfsbujpot/!Gspn!ejtdmptvsf!qsjpsjuz!boe!

issue materiality to identify the key sustainability issues.

Materiality

analysis of 

sustainability

issues

ǋRegarding key sustainability issues, conduct data gathering

and compilation and confirm compatibility with the four main

reporting principles, materiality, stakeholder participation,

sustainable development background and completeness, in

order to ensure full disclosure in the report.

Establish 

complete overview 

of key

sustainability

issues

Step 
2

Step
3

Step
1

10 11

Communications and Relevance between Departments and 
Stakeholders

Step 
4



Stakeholders Response unit
Communication channel 

and frequency
Relevance of unit to

stakeholders

Local
community

Administration 
Division

Å Local community 
complaints (any time)

Å Participation in 
community events (ad 
hoc)

Å Hosting of charity events 
(ad hoc)

The main contact window for
communicating with local people,
learn what issues at Phison the
local community concern about 
by communication and 
discussion.
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Communications and Relevance between Departments and 
Stakeholders

Materiality Analysis Matrix

The materiality analysis matrix identified the top 10 sustainability issues stakeholders

concerned about and have a high level of impact on Phison. This report will explain our

management policy, planning and execution, performance and future commitments on these

10 sustainability issues. Full disclosure will be provided on material issues. For other issues,

disclosure will summarize the related management methods and performance for the year.

Significance of economic, environmental, and social impacts on Phison

Market
development

Green product

Non-
discrimination

Operational Performance

Environmental protection
Policy

Compliance with local
laws

Compliance with product 
and service legislation

Employee education
and training

Product labeling

Customer health 
and safety

Employment
Conditions

Employer/employee
Relations

Occupational health
and safety
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Response to The Top 10 Sustainability Issues

̃ Inner: A Headquarter, B Subsidiary ; Outer: C Local community, D Supplier, E Customer, F Consumer

Sustainability
Issue

In
n

e
r

O
u
te

r

Response
Chapter

Description Stakeholders Performance

Operational
performance

AB D

4. About
Phison
6. Innovative
Research&
Development

Operational
performance
and investment
profit/loss

Employee
Investor

Revenue of $40.8 billion, 
net profit after tax of 
$4.3 billion, total assets
of $36.4 billion, EPS of 
$21.91. All operational 
performance indicators
show annual growth.

Market
development

AB

Strategies and 
methods for 
increasing 
market share

Employee
Investor

Actively forming 
upstream and
downstream strategic 
alliances, cooperation 
with major 
semiconductor players, 
e.g. Toshiba and 
Kingston, to
stabilize chip supply, 
and development of 
embedded memory 
technology. $3.9 billion 
to be invested in 2019
in the continued 
envelopment of core
technologies as well as 
expansion into Flash 
memory-related 
application system
products.

Compliance with 
local Laws

AB C
5. Corporate
Governance

Compliance 
with laws and  
regulations, 
and any 
violations

Government
Detail of this item is 
disclosed in "5.3 Ethical 
Management".
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Sustainability
Issue

In
n

e
r

O
u
te

r

Response
Chapter

Description Stakeholders Performance

Non-
discrimination

AB D

7. Truly
Caring for
Employees

Policies and 
measures for 
preventing all 
kinds of 
discrimination

Employee

All forms of 
discrimination are 
explicitly banned in our 
labor policy and 
ǆQsfwfoujpo!boe
grievance handling 
guidelines for sexual 
harassment and gender-
based discrimination" 
have been drawn up.

Employment
Conditions

AB D

Describe labor 
policy, type of 
employment 
and labor 
statistics

Employee

Labor policy and work 
rules defined. Employees' 
type of employment and 
manpower statistics are 
also presented in "7.1 
Employee Overview".

Employer/
employee
relations AB

Labor 
protection 
policy and 
practices

Employee

Human rights and 
employee rights 
declaration drawn up for 
occasional review and 
supervision by authorized 
units are also disclosed 
in "7.2 Employee Policy".

Occupational 
health and 

Safety
AB E

Prevention and 
management 
of accidents, 
disasters and 
occupational 
disease

Employee

The OHSAS 18001 
occupational health and 
safety management 
system was introduced 
to effectively manage 
potential environmental 
risks in the workplace 
and to ensure that
employees can enjoy a 
safe, healthy working 
environment.

̃ Inner: A Headquarter, B Subsidiary ; Outer: C Local community, D Supplier, E Customer, F Consumer

Response to The Top 10 Sustainability Issues



Sustainability
Issue

In
n

e
r

O
u
te

r

Response
Chapter

Description Stakeholders Performance

Environmental
protection

Policy

AB CEF

8.
Environmental
Responsibility

Describe 
environmental 
protection 
related 
policies or 
management 
practices

Supplier
Government

Phison has set up an 
ISO Committee to 
implement 
environmental 
protection policies and 
measures, including 
EHS policy, ISO 14001 
environmental
management system, 
greenhouse gas 
inventory, green 
products and green 
supply chain 
management.

Green product
AB DEF

Environmental 
impact of 
products and 
services

Customer
Supplier

Phison provides clients 
with complete 
customization solutions 
including green design, 
green purchasing, green 
manufacturing, green 
logistics, recycling and 
audit evaluation. Phison 
does comprehensive 
environmental impact 
evaluation of products 
and services.

Compliance 
with related 
product and 

service 
Regulations AB EF

Have there 
been any 
violations of
Environmental 
regulations 
which 
products and 
services 
should comply 
with 
previously?

Customer
Supplier

Government

Phison complies with 
international 
environmental 
regulations such as 
WEEE, RoHS and REACH, 
and has also received 
SONY GP & OEM GP 
certification. No 
violations of products 
and services related to 
regulations in 2018.
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Phison was investigated and analyzed a materiality of issues concerned by stakeholders,

and the results of the analysis were further used to decide the disclosure framework and core

issues of the 2018 Phison Sustainability Report. These will be re-examined to carry out issue

adjustment and performance reviews in the next sustainability report. This will help drive corporate

self-inspection and improvements, and makes Phison meet tublfipmefstǂexpectations.

̃ Inner: A Headquarter, B Subsidiary ; Outer: C Local community, D Supplier, E Customer, F Consumer

4. About Phison

4.1 Business Model

4.2 Global Operations

4.3 Management Challenges

4.4 Cooperation Based on Mutual Trust

4.5 Customer Relationship 

Management

4.6 Honors and Awards

Response to The Top 10 Sustainability Issues
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4 About Phison

Company Name: Phison Electronics Corp. (Stock codeǛTW8299)

Head Office Address: No.1, 1-1 and 1-2, Qun Yi Rd., Jhunan, Miaoli, Taiwan 350, R.O.C.

Date Established: November 8, 2000

Industry Category: Electronics parts manufacturing industry

Core Technologies: NAND Flash Controller IC Design & NAND Storage SolutionIntegration

Key Products: NAND Controller IC & NAND Storage Solutions including SSD, UFS, eMMC, SD, and 

USB

Operating Revenue: NT$ 40,788,105,000

Number of Employees: 1,531 (As of December 31, 2018)

18

Founded in 2000, Phison has specialized in the development and design of NAND Flash

Memory controller ICs ever since. Starting from the xpsmeǂtfirst Single-of-Chip (SoC) USB flash

drive controller and xpsmeǃtfirst USB PenDrive, Phison has continued to develop its core

technologies and expand NAND storage solutions, becoming the most complete and advanced

NAND storage solution provider globally. Additionally, growing from consumer market, Qijtpoǃt

business has covered AIoT, Automotive, Edge Computing, Servers, and all high-end NAND

application markets, delivering full range of NAND storage solutions with high flexible and

customized services to global partners and customers .

In comparing with 2017, Phison has grown in annual controller shipment by 20% in 2018, and

SSD controller shipment has grown more than 50%. Moreover, the SSD,Embedded, and all niche

solutions continue growing by 25% in 2018, stably keeping the overall margin of more than 20%,

which proves to the public investors that Phison is strong and healthy financially . Furthermore,

Qijtpoǃtlong-term and reliable relationship with global partners and customers have been the

strongest foundation of Phison growth.

Phison is now the leader in controller ICs for USB flash drives, SD (Secure Digital) memory

cards, eMMC (Embedded MultiMedia Card), PATA (Parallel Advanced Technology Attachment) /

SATA (Serial Advanced Technology Attachment) / PCIe (Peripheral Component Interconnect

Express) SSD(Solid State Disk), and UFS (Universal Flash Storage).

At the same time, Phison is willing to

share with all stakeholders the value created

in accordance with its business philosophy of

ǆTibsjoh-Integrity, Efficiency, JoopwbujpoǇ. The

building of a partnership based on mutual

trust enables both parties to collaborate in

the most efficient manner and to deliver the

most innovative total solution . Through

professional and innovative R&D team which

based on Qijtpoǂtcore values, we can

provide total solutions that support all

capacities and specifications while also

exceeding the requirements and expectations

of all business partners.
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Phison Core Value

Phison Milestones

ǋ2000: Phison was founded at ITRI Incubator

ǋ2002: Toshiba acquired a stake in Phison

ǋ2004: Phison became OTC listed in Taiwan

A Solid

Foundation

ǋ2006: Launched SD2.0 Card controller IC

ǋ2007: Launched controller IC for 50-nm USB flash drives

ǋ2007: Launched controller IC for 50-nm SD/MMC flash memories

Enhanced Core

Competencies

ǋ2008: Started a strategic partnership with Kingston and SK Hynix for 
further stabilized supply of flash -memory materials

ǋ2010: Entered the eMMC market in partnership with Kingston

Strategic 
Alliances

ǋ2012: Phison eMMC IC reached 1 million units cumulative

ǋ2014: microSSD design-win in servers

ǋ2015: PCIe PS5007: Best of Client SSD Award

ǋ3128;!Boopvodft!xpsmeǃt!gbtuftu!VGT!3/2!Evbm!Mbof!Dpouspmmfs

ǋ2017: Launched World First 512GB microSD Card

ǋ2018: Announced Flagship PCIe Gen3x4 NVMe SSD Controller PS5012-
E12,  Targeting High-End NAND Storage Applications Such as 
Servers, Gaming, and Edge Computing

ǋ2018: Introduced UFS 3.0 Controller PS8317, Focusing on 5G Mobile 
Devices

ǋ2018: Released Latest 3D QLC NAND Storage Solutions, Announcing
The TB Era is Coming

ǋ2019: World First PCIe Gen4x4 NVMe SSD Controller PS5106-E16 
Revealed, Keeping Leading the Industry

ǋ2019: Successfully Upgrading Company Targets, Massively Focusing on 
AIoT, Automotive, Servers, and High-End NAND Storage 
Application Markets

Expanded

Markets

K.S. Pua, the CEO and chairman of PHISON,said:

PS5016-E16 is Qijtpoǃtnewest flagship SSD controller

and the only PCIe Gen4x4 NVMe SSD controller on the

market. Equipped the 4th generation of LDPC ECC

engine and the latest 3D NAND Flash technology,

PS5016-E16 could deliver more than 4000 MB/s in

sequential read/write . Moreover, all the new NAND

applications, including cloud computing, autonomous

cars, smart medical, smart home, AIoT, etc., require

NAND storage as one of the key components for

computing processes. Phison, as the leading company

in NAND controller IC design and storage solution

provider, will continuously invest and expand to support

global partners and customers by Qijtpoǃtunique one-

stop-shopping services.

ӛӛDibjsnbo!Qvb!Lifjo!Tfoh

2019 Strategic Objective ƿThe Year of Performance Improvement

Strategy The year of Performance improvement

Markets Embedded Market Enterprise Market

Goals Automation Automotive
Cloud

Servers

Data

Centers

Core Values:
Providing All-in-1 Flash Memory Solutions

Flash Memory
Controller ICs

NAND Flash Memory
System Products

Flash Memory Solutions



4.1 Business Model

Item Year 2014 2015 2016 2017 2018

Revenue 32,819,532 37,409,177 43,782,512 41,864,759 40,788,105

Operating costs 27,450,298 29,781,713 34,518,774 30,365,137 31,656,151

Gross profit 5,369,234 7,627,464 9,263,738 11,499,622 9,131,954

Income tax expense 541,355 576,571 675,083 956,580 687,062

Employee compensation
and welfare

1,897,591 2,501,858 3,231,849 3,706,683 3,125,190 

Total Assets 23,697,791 28,418,787 31,975,639 35,126,604 36,438,540

Revenue

NTD 40,788,105

Net Profit

NTD 4,318,119

EPS

NTD

21.91

Unit: Thousands of NTD, Except Earnings Per Share(EPS).

Note 1. Consolidated financial performance for the table

Note 2. Please refer to Phison corporate website or consolidated financial performance on MOPS.
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Phison Value Chain

Upstream Midstream Downstream

The long-term and reliable 

partnership with NAND vendors & 

the most complete NAND 

controller IC solution provider

Full range of NAND storage 

solutions with highly flexible 

and customized services

Mobile Device, Tablet PC, 

Camera, Desktop PC, 

Laptop, Embedded System, 

Cloud Server & Data Center, 

Automotive System

R&D: Technology leader, patent 

advantage, innovative R&D team

Design: Industrial design, 

mechanical design, 

commercial design

Integration: Software-
hardware integration 
technology

The most outstanding, innovative and complete flash memory solutions

Business Overview

By continuing R&D, Design, and Integration, Phison delivers the most unique and flexible

business model and services globally, providing value-added solutions to global partners and

customers . Phison's main products include NAND controller ICs of USB flash drive, SD/microSD

card, eMMC, PCIe/SATA/PATA SSD,and UFS.

Phison Products

PCIe, SATA, and 
PATA SSD

Universal Flash 
Storage (UFS)

Embedded 
MultiMedia Cards 

(eMMC)

SD/microSD 
Memory Cards, USB


